Abstract: Information, Inspiration and Co-creation

A human-centered design revolution is taking place. We are experiencing the co-evolution of two distinct
approaches to human-centered design research in practice: research that informs the product development
process vs. research that inspires the development process. Research that informs the product
development process has been evolving for many years and is by now well established. Thistalk will
focus on the emergence of research that inspires the development process.
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