
Abstract: Information, Inspiration and Co-creation 

A human-centered design revolution is taking place. We are experiencing the co-evolution of two distinct 

approaches to human-centered design research in practice: research that informs the product development 

process vs. research that inspires the development process. Research that informs the product 

development process has been evolving for many years and is by now well established. This talk will 

focus on the emergence of research that inspires the development process.    
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Liz speaks about and teaches human-centered design to students, clients and colleagues around the world. 
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Areas of Expertise 

• Human-centered design  

• Participatory design research  

• Generative design research 

• Evaluative design research  

Education 

• PhD, Experimental and Quantitative Psychology, The Ohio State University  

• MA, Experimental Psychology, The Ohio State University 

• BA, Psychology, Miami University 

• BA, Anthropology, Miami University 



This document was created with Win2PDF available at http://www.daneprairie.com.
The unregistered version of Win2PDF is for evaluation or non-commercial use only.

http://www.daneprairie.com

